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E N C A P S U L A T I O N

PREPARATION:

How can you help aspirants better 

prepare for the experiences you stage?

REFLECTION:

What questions should aspirants be asking 

themselves after your experiences?

INTEGRATION:

How can you help aspirants better 

integrate your experiences into their lives?
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A C H I E V I N G  A S P I R A T I O N S



©  2 0 2 6 S T R A T E G I C  H O R I Z O N S  L L P



©  2 0 2 6 S T R A T E G I C  H O R I Z O N S  L L P

P R O G R E S S I O N  O F  E C O N O M I C  V A L U E

COMMODITIES

GOODS

MAKE

SERVICES

DELIVER

EXPERIENCES

STAGE

TRANS-

FORMATIONS

GUIDE

COMMOD I T I Z AT I ON

COMMOD I T I Z AT I ON

COMMOD I T I Z AT I ON

T I M E  W E L L  S P E N T

T I M E  W E L L  S AV E D

T I M E  W E L L  I N V E S T E D

T I M E  W E L L  S P E N T



©  2 0 2 6 S T R A T E G I C  H O R I Z O N S  L L P



©  2 0 2 6 S T R A T E G I C  H O R I Z O N S  L L P

S P H E R E S  O F  T R A N S F O R M A T I O N
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D E F I N I T I O N  O F  F L O U R I S H I N G

The extent to 

which each 

one of us is 

the way. . .
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Business raison d'être

Individual Business Purpose
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